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1. ObIIAA XAPAKTEPUCTUKA ®OHJA OHEHOYHBIX CPEJACTB Y‘IEBHOPI
JAUCHUIIVIMHBI OII.07 UTHOCTPAHHBIU A3bIK (BTOPOM)

@DOHJ OIICHOYHBIX CPEJICTB MpEeAHA3HAUYEH JUIsl IPOBEPKU PE3yJIbTaTOB OCBOCHMS yueOHOMH
JUCLUIUIMHBI MPOrpamMMbl MOATOTOBKM CHELMAIUCTOB CPEAHEr0 3BeHa Mo crnenuanbHoctH CIIO
43.02.16 «TypusM W TOCTENPHHUMCTBO» 0a30BOM TOATOTOBKM B YaCTH OBJAJACHHUS Y4eOHOU
JuciUIuInHoN: MHOCTpaHHbIi A3BIK (BTOPOIl)

®dopmoii aTTecTauy Mo yueOHOM JUCIUILIHNHE sBisieTcs quddepeHIIMpOBaHHbIN 3a4eT

1.1. ®opMbl TekylIeii 1 MPOMEKYTOYHOM ATTECTAIMM N0 Y4eOHOMH JUCIUIJINHE
DJIeMeHTBI ®opMbl TEKyLIEH H
NMPOMEKYTOYHOH aTTecTaluu

OIILL.07 HOCTpaHHBIH SI3BIK (BTOPOHA) TectupoBanue
mudhepeHIMpoBaHHbBIN 3a4eT

1.2. Pe3yabTaThl 0CBOEHHSI Y4eOHOU TMCUUIJIMHBI, MOIJIesKalHe POBEpPKe
B pe3ynbrare KOHTPOJS U OLIEHKHU MO Y4eOHOM MUCLHUILIMHE OCYIIECTBIISIETCS KOMILIEKCHAs
MPOBEPKa CIEAYIOMUX MPOPECCHOHATBHBIX U OOIIUX KOMITETEHITHIH:



Komnerenuuu YMerb 3HaTh
OK 02-03 pemiats mpodeccuoHaNbHBIE 3a/1a4u B chepe | BUIDI, STaIbl Y METO/IbI
OK 04-06 YIPABICHUSI CTPYKTYPHBIM MOAPA3JACICHUEM | PUHATHUSA penIeHuit B
OK 09 TOCTUHUYHOI'O MPEATIPUATUSL CTPYKTYPHOM IOJpa3eICHUH;

OTIpeNeNiaTh  3a/la4M IIOUCKa HH()OpMAIHH
OMpCACIIATh HeO6XOI[I/IMbIe NCTOYHHUKHN
nHpopmanuu

TUTAHUPOBATh MIPOIECC OUCKA
CTPYKTYpHUPOBATH MOJIy4aeMyto HHPOPMAIUIO

BBIJICIISITh Haubosee 3HAYNMOE B
nepevyHe HHPOpMaIuu

OIICHUBAaTh  NPAKTUYECKYIO  3HAYUMOCTH
pe3yJIbTaTOB MOUCKA

0(OPMITSITh PE3YJIbTATHI TOUCKA

OTpeeNiTh  aKTyaJlbHOCTh  HOPMAaTHBHO-
IIPaBOBOM JOKYMEHTALUH B

POo(heCCHOHATTLHOM JIEATSIIbHOCTH
BBICTPAanWBaTh TPACKTOPUU
poeCCHOHATBHOTO U
pa3BUTHUS
OpPTaHH30BHIBATH
1 KOMaH/IbI
B3aMMOJICHCTBOBATh C
PYKOBOJICTBOM, KITUCHTAMHU.
u3jararhb CBOM MBICJIM HA
rOCy/IapCTBEHHOM SI3bIKE
0(OPMIIATH TOKYMEHTBI
NPUMEHSATh  CPEICTBA
TEXHOJIOTUH hils et
npodecCHOHATBHBIX 3aa4
HCIIOJIb30BaTh COBPEMEHHOE
porpaMMHoOe oOecrieueHne
[IOHUMAaTh oOommit CMBICJI
MIPOM3HECEHHBIX BHICKA3bIBAaHUH Ha

JTMYHOCTHOTO
paboty KOJUICKTHBA

KOJIJIETaMH,

MH(POPMALIMOHHBIX
penieHuns

YE€TKO

W3BECTHBIC TEMBI (mpodeccronanbHbIe
1 OBITOBEIC),
MOHUMATh TEKCTBhIHA 0a3zoBbIC

npodeccHoHaNbHBIE TEMbl YYacTBOBAaThH B
Jraiorax Ha 3HaKOMbIE

obmre u mpodeCCUOHATbHBIE TEMbI CTPOHTH
MPOCTHIC BBHICKA3bIBaHUS O ce0e 1 O CBOCH
npohecCHOHATBLHOM

NEeSITeTHbHOCTH KPaTKO 000CHOBHIBATh

U OOBSICHUTH CBOM  JIGHCTBUS  (TEKYyIIHE
U TUTAaHUPYEMBIC)

HOMEHKJIaTypa

MH(POPMALIMOHHBIX
HCTOYHHKOB TPHUMEHSEMBIX B
npodeccunoHaTBLHOMI
IeATebHOCTH

NPUEMBl  CTPYKTYpPHUPOBaHHUSI
nHpopmarun

¢dopmar oopmienus
pe3yIbTaToB TIOMCKa
uHpopMauu

COCp)KAaHUE aAKTYaJIbHOU
HOPMAaTUBHO-IIPaBOBOU
JOKYMEHTaIluu
COBpEMEHHasi Hay4Has

1 ipodecCuoHaIbHAS
TEPMHUHOJIOTHSI
BO3MOXXHBIE TPAEKTOPUU
poecCHOHALHOTO Pa3BUTHS
1 caMooOpa3oBaHMs
TICUXOJIOTHS KOJIJICKTHUBA
MICUXOJIOTHS TUYHOCTH

OCHOBBI IIPOEKTHOMN
JEATebHOCTH

0COOEHHOCTH COLIMAJIEHOTO
U KYJIbTyPHOTO KOHTEKCTa
IpaBuIIa oopmienus
JTOKyMEHTOB

COBpPEMEHHBIE cpeacTBa
U yCTpOICTBA
uHpOpMaTU3aLUU

MpaBWJIa TIOCTPOEHUSI MPOCTHIX
U CJIOKHBIX IIPEUIOKEHUN Ha
po¢eCCUOHATBHBIC TEMBI
OCHOBHBIE
001eynoTpeOnTEIbHBIC
[J1aroJibl (6bITOBaS

1 TIpoeCCHOHAIIbHASI JIEKCHKA)
JIEKCUYECKUN MUHHUMYM,
OTHOCSIIIMNUCSI K  OIMCAHUIO
MIPEIMETOB, CPEACTB U
MpoLeccoB MpodeccroHalbHOM

MUCcaTh MPOCTHIE CBS3HBIE COOOIICHUS Ha | IEATEIHPHOCTH  OCOOEHHOCTH

3HAaKOMBIE WM  HHTEPECYIOIIUe MIPOU3HOIICHHUS npaBuia

Hqu)CCCI/IOHaJILHBIC TEMBI YTCHUA TEKCTOB
npo¢eCcCuOHATBHON
HAITpaBJICHHOCTHU




2. MIEPEYHU OIIEHOYHBIX CPEJACTB YYEBHOM JUCIUIIIUHBI

3aganue a1 YCTHOI0 onmpoca mo reMmam

O 00 1N DN K~ WK~
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. Do develop and what graphic produce designers?

. Gather do relevant how information designers?

. Designers a what to time do devote considerable?

. Graphic why use computer designers do packages software?
. The design who designers do the present completed?

. Sketches do how graphic or prepare designers layouts?

. What is the first step in developing a new design?

. What do graphic designers produce?

. What factors do graphic designers consider?

. How do designers gather relevant information?

. How do graphic designers prepare sketches or layouts?

. When does the employee have to pay the deductible?

. Who do they present the completed design to?

. Why do graphic designers use specialized computer software packages?

. How much is the deductible depending on the plan?

. Various techniques used by graphic designers.

. Specialized computer software packages that help designers to develop their designs.
. The most effective ways to solve communications problems by graphic designers.
. What is another type of health care available to many workers?

. What is an HMO?

. Why do HMOs emphasize preventive health care?

. How do citizens who cannot afford private medical insurance receive medical coverage?
. What is Medicaid?

. What varies greatly from state to state?

. Why has the government decreased Medicaid services?

. How has the government decreased them?

. Why factors designers consider internal do and external?

. Why investments in design of poster and show bills so profitable are?

. What the most type is of advertising printings popular?

. What magazines the role of a is cover for books and?

. What a company is the best solution to differentiate?

. What is a necessary attribute for a business person?

. What are the most popular and effective methods to advertise the products to customers?
. Why are printings so important for big companies?

. What are the ways to attract numerous clients?

. What role do prospects, catalogues and menus play for companies?

. What technologies do graphic designers use to satisfy their clients?

. The role of printings in modern life.

. The most popular types of advertising printings.

. Promotional leaflets created by graphic designers.

. What is the main way in photo design to influence visitors and potential clients?

. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can working in book design mean?

. What programs are used for layout of full books?

. Is it possible to classify Russian newspapers into quality and popular?

. Are there a lot of magazines in Russia today?



49. When did radio appear?

50. Did it take radio long to be a reality?

51. Has radio lost its importance with the appearance of TV and the Internet?
52. When was TV invented?

53. Why has concrete been wide spread for so long?

54. What’s reinforced concrete?

55. What material is used for skyscrapers? Why?

56. Which metals and alloys popular in design do you know?

57. Which are the possible ingredients of glass?

58. What’s the history of the term ‘plastic’?

59. Which materials are considered natural/synthetic? Give examples.

60. Are fabrics used in modern architecture?

61. Which types of dwelling are built from clay?

62. What’s the main disadvantage of rock?

63. What makes thatch a popular building material?

64. Which materials can be made out of wood?

65. Why does wooden architecture remain popular?

66. What factors influence wood quality?

67. What’s concrete used for?

68. A placement of objects according to visual weight.

69. The ultimate goal of decorating a room.

70. The most common shapes in our homes.

71. What do the brothers do after a warm-up and a chat?

72. What does the child like to wear?

73. Why does the boy enjoy his trip to Daniel's school?

74. Is he fussy about his food?

75. Does the boy find his days boring?

76. How does he spend the afternoons?

77. Whom does he enjoy visiting most? Why?

78. When does the boy go to bed?

79.Is he a TV addict?

80. How does the boy entertain himself at bathtime?

81. What does he do before the light goes out?

82. What museum in the UK you would like to visit?

83. What was the last Museum you visited?

84. What libraries do you use? What are the advantages and disadvantages of online libraries?
85. Do you like American cinema? What was the last movie you saw?

86. What do you know about theatres in the UK?

87 What is the difference between the PC-DOSandMS-DOS?

88 What does the abbreviation NT stand for? Is NT DOS-compatible?What are the basic
requirements for NT?

89 Who is the developer of OS/2?

90 What makes UNIX so different from the other operational systems?

91 What are the special features of Windows95, Windows98, Windows 2000?
92 Why did your decide to study at our University?

93 What professions do your know?

94 Which of them require the knowledge of foreign languages? 83. What is an interpreter?
95 What's the difference between an interpreter and a translator?

96 What's the difference between " to take an exam" and " to pass an exam" ?
97 Which are the most prestigious professions today?

98 Science and technology constantly create new jobs. Can you name any of them?
99. Will people work less in the future? Why do you think so?



100. Experts say that we'll have to change jobs more often in the future? Do you know why?
3aganus k nuddepeHINPOBAHHOMY 3a4eTy:

3ananmne Nel oTBeThbTE Ha BONPOCHI

1. When did the term “graphic design” appear?

2. When did Frank Mason Robinson create the classic Coca Cola logotype?
3. When did new styles and technologies emerge rapidly?

4. When did the digital revolution come?

5. Did advertising exist in ancient times?

6. When did photography begin replacing illustrations in graphic design?

7. What did post-modernism bring to design?

3aganmne Ne2 npouunTaiiTe M nepeBeauTe TEKCT

Graphic designers

Graphic designers - or graphic artists - plan, analyze, and create visual solutions to communications
problems. They find the most effective way to get messages across in print and electronic media
using colour, type, illustration, photography, animation, and various print and layout techniques.
Graphic designers develop the overall layout and production design of

magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic design-
ers also develop material for Internet Web pages, interactive media, and multimedia projects.
Graphic designers also may produce the credits that appear before and after television programs and
movies. The first step in developing a new design is to determine the needs of the client, the
message the design should portray, and its appeal to customers or users. Graphic designers consider
cognitive, cultural, physical, and social factors in planning and executing designs for the target
audience. Designers gather relevant information by meeting with clients, creative or art directors,
and by performing their own research. Identifying the needs of consumers is becoming increasingly
important for graphic designers as they continue to develop corporate communication strategies in
addition to creating designs and layouts.

Graphic designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate
their vision for the design. They select colours, sound, artwork, photography, animation, style of
type, and other visual elements for the design. Designers also select the size and arrangement of the
different elements on the page or screen. They may create graphs and

charts from data for use in publications, and they often consult with copywriters on any text that
accompanies the design. Designers then present the completed design to their clients or art

or creative director for approval. In printing and publishing firms, graphic designers also may assist
the printers by selecting the type of paper and ink for the publication and reviewing

the mock-up design for errors before final publication.

3ananmne Ne3 oTBeThbTE Ha BONPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers a what to time do devote considerable?

4. Graphic why use computer designers do packages software?
5. The design who designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?



3aganue Ne4 npouuTaiiTe U mepeBeuTe TEKCT

Work environment and professional training

Work environment and professional training Working conditions and places of employment

vary. Graphic designers employed by large advertising, publishing, or design firms generally work
regular hours in well-lighted and comfortable settings. Designers in smaller design consulting firms
and those who freelance generally work on a contract, or job, basis. They frequently adjust their
workday to suit their clients' schedules and deadlines. Consultants and self-employed designers tend
to work longer hours and in smaller, more congested, environments. Designers may work in their
own offices or studios or in clients' offices. Designers who are paid by the assignment are under
pressure to please existing clients and to find new ones to maintain a steady income. All designers
sometimes face frustration when their designs are rejected or when their work is not as creative as
they wish. Graphic designers may work evenings or weekends to meet production schedules,
especially in the printing and publishing industries where deadlines are shorter and more frequent.
Graphic designers must be familiar with computer graphics and design software. A bachelor's
degree in graphic design is usually required. Creativity, communication, and problem-solving skills
are important, as are a familiarity with computer graphics and design software. Jobseekers are
expected to face keen competition; individuals with Web site design and animation experience will
have the best opportunities. Graphic designers must keep up with new and updated computer
graphics and design software, either on their own or through formal software training programs.
Graphic designers must be creative and able to communicate their ideas visually, verbally, and in
writing. They also must have an eye for details. Designers show employers these traits by putting
together a portfolio - a collection of examples of a person's best work. A good portfolio often is the
deciding factor in getting a job.

3ananmne NeS oTBeThbTE Ha BONPOCHI

1. Who can graphic designers be employed by?

2. Why do all designers face frustration?

3. What must graphic designers be familiar with?

4. What do designers show to employers?

5. Why do designers need to be well-read, open to new ideas and influences?

6. Why will graphic designers with Web site design and animation be especially needed?
7. What skills are important for designers?

3ananune Ne6 npouunTaiiTe U nepeseauTe TEKCT

Printings comprise an essential part of the company corporate image. Designers use only state-of-
the art technologies and consider all internal and external factors in order to reach the

effect clients are aspiring to in their concept implementation. Promotional leaflets are one of the
most popular and effective methods to advertise the products to customers. Booklets.

Combining all cost-effective advantages and high information value, booklets are one of the most
efficient and wide-used types of advertising printings. Graphic designers create booklets that
combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues.

Well-designed multi-illustration prospect, menu or catalogue will work for the company image for a
very long time, making it stand out among other peers and attracting new clients. Designers can
create colourful printings that exceed all client’s expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why
investments in design and development of posters and show bills are so profitable. Graphic
designers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical business
gift than a calendar. Designers can create a calendar with a company logo, which clients and
partners will remember for a long time. Invitation and greeting cards. Designers create cards that



will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the modern
reader. Creative design, illustrations and pictures are also important for the consumer, they to attract
a huge audience of readers. Covers for books, magazines, audio and video. Cover must attract
consumer’s attention and have an informative content. Designers help to make the products
attractive for clients.

Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise. Folders, blanks,
envelopes. High quality printing products with your logo deliver a corresponding image for you.
They will attract numerous clients, who will recognize your company at one glance at a folder,
blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for your
business card is the best solution to differentiate your company.

3ananmne Ne7 oTBeThbTE Ha BONPOCHI

1. Why factors designers consider internal do and external?

2. Why investments in design of poster and show bills so profitable are?
3. What the most type is of advertising printings popular?

4. What magazines the role of a is cover for books and?

5. What a company is the best solution to differentiate?

3ananmne Ne§ npounraiiTe 1 nepeseauTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-
project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if
people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle these
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of design.
You'll also need to learn how to communicate properly with printers about colours, paper, and other
facets of your final design so that the printing comes out as everyone envisioned it. Obviously, you
need some creative ability and familiarity with music is a must - most genres have a typical "feel"
for the find of cover art they use, and you should be able to listen to music and come up with a
design that compliments it. Unlike some other jobs in music, pay for designers doesn't change
depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be
working on a per campaign basis, charging one flat fee for your work. As you get started, you will
likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly depending
on the kinds of labels and artist you work with, and as you work, you'll get a feel for the going rate
in your sphere. You can charge different rates depending on the amount of work involved.

3ananmne Ne9 oTBeThTE HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?
3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?



3ananmne Nel0 npounTaiiTe U nepeBeUTE TEKCT

[llustrations and photo design

Ilustration is irreplaceable to boost promotion and recognition of your business among clients and
partners. Illustration and photo will enhance your company image and respectability.

INlustrations for books, newspapers and magazines. [llustration is wizardry, and designers bring a
touch of magic to book, newspaper and magazine pages. Cards are the right way to congratulate
colleagues, clients or partners, and to remind of your company. A colourful bright card in an
original envelope with an exclusive design and elements of your corporate style will leave an
unforgettable impression about your company.

Comics often feature different fairy tale characters, sometimes such characters are even represented
allegorically. A graphic designer is ready to create for you characters you need and to represent
them graphically in any file format. Caricatures. When developing a creative concept for
advertising campaign, it is often necessary to introduce a character, who will serve as a basis for all
ad strategy. Sometimes such characters are presented as pictures or interactive caricatures.
Designers can create impressive caricatures of any individuals or characters you require. Photo
design. A high-quality picture is the main way to influence your visitors and potential clients. You
can use hundreds of words to describe and list all the advantages, but visual look of the thing,
interior or architectural object is the decisive argument that can help a customer to make the final
decision and consider your company. Designers will help you improve the picture by means of
creating a unique presentation of your product via photo.

3ananune Nell orBeThbTE HA BONIPOCHI

. What is the main way in photo design to influence visitors and potential clients?

. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing album cover art?

. What is the decisive argument that can help a customer to make the final decision?

03N DNk~ W~

3ananmne Nel2 npounTaiiTe U HepeBeUTe TEKCT

Designing Album Cover Art

Many designers who work on album cover art work on a freelance basis and are hired on a per-
project basis. If you want to work as a freelance designer, you may find you have to start

out designing a few albums covers for free to build up a portfolio of work. Once you get started, if
people are pleased with what you're producing, then you will likely find that most of

your work comes to you through referrals. Not all designers are

freelancers, however, and some record labels have graphic designers on staff to handle thes
responsibilities in-house. Education in graphic design is the usual path into designing album

cover art. You need familiarity with graphic design software programs and the basics of design.
You'll also need to learn how to communicate properly with printers about colours, paper, and other
facets of your final design so that the printing comes out as everyone envisioned it. Obviously, you
need some creative ability and familiarity with music is a must - most genres have a typical "feel"
for the find of cover art they use, and you should be able to listen to music and come up with a
design that compliments it. Unlike some other jobs in music, pay for designers doesn't change
depending on how many copies an album sells.

That can be a good thing AND a bad thing. Unless you are a designer on staff at a label, you will be
working on a per campaign basis, charging one flat fee for your work. As you get started, you will
likely have to do a few jobs for free to get a foot in the door. The exact pay varies wildly depending
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on the kinds of labels and artist you work with, and as you work, you'll get a feel for the going rate
in your sphere. You can charge different rates depending on the amount of work involved.

3ananune Nel3 orBeThbTE HA BONIPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?
3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisty their clients?

3ananmne Nel4 npounTaiiTe U nepeBeUTE TEKCT

Form, Shape and Space in graphic design

Shapes are at the root of graphic design. They are figures and forms that make up logos,
illustrations and countless other elements in all types of designs. Using shapes properly is one of the
keys to successful graphic design. The form, colour, size and other characteristics for the shapes in
a layout can determine its mood and message. Soft, curved and rounded shapes are perceived
differently than sharp, angled shapes. The “white space” or negative space left between shapes will
also significantly impact a design. Experimentation and altering of shapes within a design can
ultimately led to the desired result. Current graphics software has transformed the way graphic
designers can deal with shapes. Adobe Illustrator is the most useful tool for shape creation and
manipulation. Simple shapes such as circles, squares and triangles can be created with a click and
drag of the mouse. Adjusting lines and curves using the tools in Illustrator and similar programs can
create more complex shapes, of limitless dimensions. Colours, patterns, opacity and other
characteristics of shapes can easily be altered. It is important for designers to master the shape tools
within their favourite software, as almost any shape that can be imagined can now be created. Form
and shape are areas or masses which define objects in space. Form and shape imply space; indeed,
they cannot exist without space. There are various ways to categorize form and shape. Form and
shape can be thought of as either two dimensional or three dimensional. Two-dimensional form has
width and height. It can also create the illusion of three-dimension objects. Three-dimensional
shape has depth as well as width and height. Form and shape can also be described as either organic
or geometric. Organic forms such as these snow-covered boulders typically are irregular in outline,
and often asymmetrical. Organic forms are most often thought of as naturally occurring. Shape is an
area enclosed by a line. It visually describes an object. It is two-dimensional with height and width.
Shapes can be

geometric with straight edges and angels, such as squares, rectangles, or triangles or circles; or they
can be organic with ir-regular and curvilinear lines. Organic shapes are found in nature

seashells, flower petals, insects, animals, people

3aganmne NelS orBeThbTE HA BONIPOCHI

1. Why are shapes at the root of graphic design?
2. What is the key to successful graphic design?
3. How will negative space impact a design?

4. What is the most useful tool for shape creation?
5. What do form and space imply?

6. What forms are called two dimensional?

11



3. KPUTEPUM OIIEHKHA ®OC OIIL.07 THOCTPAHHBIN SI3BIK (BTOPOM)
KpuTtepumn o11eHOK M0 BHINOJTHEHUIO 32JaHUA TPOMEKYTOUYHOI aTTecTAlMU

OreHka «5»/0TIANYHO/- CTAaBUTCS, €CITU 00YUaIOUIUIICS HE JOMYCTHI HU OJHON OIIUOKU WITH
OJIHY HErpyOyro OomMOKy B TIEPBOM 3aJIlaHWU; HE JOMYCTUJ HU OJHON OIMOKH WM JIB€ HETPYObIX
OIIMOKY BO BTOPOM 3aJIaHUU; a TAaK)Ke YUUTHIBACTCS KauecTBO oopmiieHus: paboThl, aKKypaTHOCTh
oOyuaromerocs, OTCyTcTBUe opdorpaguiaeckux ommooxK.

Orenka «4»/X0poIio/ - CTaBUTCS, €CITU 00YUAIOITUIICS TOMYCTHIT IBE OLTUOKU B IEPBOM

3a/IaHAH; JOMYCTUJ OAHY OIMMOKY WJIM JIB€ HErpyOBIX OIMIMOKH BO BTOPOM 3aJaHHUH; a TaKKe
VUUTHIBACTCSI KauyecTBO oQopmileHUs pabOThl, aKKypaTHOCTh W OTCYTCTBUE opdorpaduiecKux
OmMOOK.
Orenka «3»/y10BIETBOPUTEIHHO/- CTABUTCS, €CJIM 00YJAIOIIUNACS AOMYCTUI IBE OIIHOKH U
OJIHy HEeTpyOyro omuOKy B MEPBOM 3aJIaHUU; AOMYCTHJ TPU OMIMOKH M JIBE HETPYOBbIX OMIMOKH BO
BTOPOM 33JJaHHUHU; & TAKXKE YUUTHIBAETCS KauecTBO opopmiieHus: paboTHI.
OrneHka «2» /HeYTOBICTBOPUTEIBHO/- CTABUTCS, €CITH 00YYarOIIHIACS TOMYCTHII
CYIIECTBEHHBIC OIMIMOKH B TMPOIIECCE BBIMIOJHEHUS 3a/JaHui (BBIMOJHEHO MeHee 50 MpoleHTOB
KaXJIOTO 3aJIaHuUs).

Ilpy oueHUBAHMM NHCbMEHHBLIX PpadoT (0TBETOB HAa KOHTPOJbHbIE BOMNPOCHI,
BBINIOJIHEHHH KOHTPOJbHBIX Pa00T, BHINOJIHEHUN MPAKTUYECKHUX 3aJaHU Pa3JIMYHOTO0 BUIA),
YYUTHIBACTCSI MPABUIBHOCTH OpOpMIIEHHUST paOOTHI M TPEOOBaHUS, IPEIBSIBISIEMBIE K OLICHKAM:

«OTJIMYHO» - CTYJIEHT TIOKa3biBaeT TIyOOKHE OCO3HAHHBIE 3HAHUS TI0 OCBEIIAEMOMY
BONPOCY, BJIaJICHHEC OCHOBHBIMH MOHATHUSMHU, TEPMHUHOJIOTHEH; BIaJeeT KOHKPETHBIMU 3HAHUSIMU,
YMEHMSIMH 10 JaHHOM jucuuiuimHe B cootrBerctBUM ¢ PI'OC CIIO: oTBeT mMOJHBIN,
JOKa3aTeNbHBIH, YEeTKHIA, TPaMOTHBIH, WJLTIOCTPUPOBAH MPAKTUYECKUM OTIBITOM
poeCCHOHAIBHOMN JESATENHHOCTH;

«XOpOUIO» - CTYJICHT MOKa3bIBaeT TITyOOKOE M TOJTHOE YCBOCHHE COACPKAHHS MaTepuaa,
yMEHHE TPaBWIBHO M J0KAa3aTeIhbHO HW3JlaraTh MPOTrpaMMHBIN Marepuai. Jlomyckaer oTaenbHBIC
HE3HAYUTENbHbIE HETOYHOCTH B (DOPME U CTHIIC OTBETA;

«YAOBJIETBOPUTEJILHO» - CTYJICHT IIOHUMAeT OCHOBHOE COJIEp)KaHNE yIeOHON MPOTPaMMBEI,
yMeeT MOKa3bIBaTh MPAKTHUUECKOE MPUMEHEHHE MOJIyYeHHBIX 3HaHuM. BmecTte ¢ TeM nomyckaer
OT/ICTIbHBIE OIIMOKH, HETOYHOCTH B COJCPKAHWKW W O(POPMIICHHU OTBETA: OTBET HEIOCTATOYHO
MOCJIE/IOBATENICH, I0KAa3aTEJIEH U TPAMOTEH;

«HEY/I0BJIETBOPHUTEIbHO» - CTYICHT UMEET CYIIECTBEHHBIE TPOOEITBI B 3HAHUSX, TOTTYCKAET
OIMOKK, HE BBIIEISET TJIABHOTO, CYIIECTBEHHOTO B OTBeTe. (OTBET MOBEPXHOCTHBIH,
0e3710Ka3aTeNbHbIN, T0MyCKAIOTCS PeUEBhIE ONMUOKH.
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4. ”TH®OPMAIIMOHHOE OBECIIEYHEHHE

IlepeyeHb pexkoMeHIyeMbIX Y4eOHbIX U31aHuii, UHTepHeT-pecypcoB, 10NMOJTHUTEIbHOI
U OCHOBHOI JIMTepaTypshl:

OcCHOBHBIE HCTOYHUKH:

1. bapmenesa, U. IO. ®pannysckuii s36ik (B1-B2) : yuebnoe mocobue st cpeaHero
npodeccuonansHoro obpazosanus / U. FO. baprenera, O. B. XKenrkoa, M. C. JleBuna. — Mock-
Ba : M3parenbctBo I0paiit, 2023. — 332 c. — (IIpodeccnonanpHoe oo6pazoanue). — ISBN 978-5-
9916-9317-2. — Tekcer : anexTpoHHbIH / OOpa3oBatensHas mnatdgopma KOpaiir [caiit]. — URL:
https://urait.ru/bcode/512879

2. bapmenesa, U. IO. ®panuysckuil s3pik. A2-B1 : yueOHOE mocobue s cpeaHero
npodeccuonanbHoro obpazoanus / . 1O. bapreneBa, M. C. Jleuna, B. B. Xapay3oBa. — 2-¢
u3M., uctp. u gom. — Mocksa : U3gatensctBo FOpaiit, 2023. — 281 ¢. — (IIpodeccrnonanpHoe 00-
pazoBanue). — ISBN 978-5-534-06034-8. — Tekcr : anektpoHHbIH // OOpa3oBaTenbHas miaaTdop-
Mma FOpaiir [caiit]. — URL: https://urait.ru/bcode/516051

3. Bunmaiikuna, P. B. Hemeukwuit s3pik (B1) : yueOHOE mocoOue st cpeaHero mpo-
deccuonanpHoro obpazoBanusi / P. B. Buntaiikuna, H. H. HoBukoBa, H. H. CaknakoBa. — 2-e
u31., uctp. u pon. — Mocksa : UznatenscTBo FOpaiit, 2023. — 377 ¢. — (IIpodeccrnonanpHOE 00-
pasoBanue). — ISBN 978-5-534-12125-4. — Tekcr : anekrponHslii / Obpa3zoBaTenbHas miaTdop-
Mma FOpaiir [caiiT]. — URL: https://urait.ru/bcode/513733

4. Ocunsan, JI. I. Hemenkuit s3bIK U U3y4alOIUX TYPHU3M, reorpaduio 1 peruoHoBe-
nenue (A2-B2) : yuebHoe mocobue mis cpennero mpodeccuonanbHoro oopaszoBanus / JI. I'. Ocu-
nsiH, A. B. TkanoBa. — Mocksa : U3natensctBo HOpaiit, 2023. — 182 ¢. — (IlpodeccuonanpHoe
obpazoBanue). — ISBN 978-5-534-11346-4. — Tekcr : snexktpoHHbiid // OOpa3oBarenbHas IUIat-
dopma FOpaiir [caiiT]. — URL: https://urait.ru/bcode/517891

5. Cmupnosa, T. H. Hemenkwuii s3p1k. Deutsch mit lust und liebe. aTeHCHBHBIN KypC
JUIST HAaYMHAIOIIMX : Yy4eOHOoe mocoOue s cpeaHero mpodeCCHOHAIbHOrO 00pa3oBaHUS /
T. H. CmupHoBa. — 2-e u3f., ucnp. u aon. — Mocksa : M3narensctBo FOpaiit, 2023. — 312 ¢c. —
(ITpodeccuonansroe obpazoBanue). — ISBN 978-5-534-11653-3. — TekcT : 3nexTpoHHsIii // O6-
pasoBarenbHas matdopma FOpait [caiit]. — URL: https://urait.ru/bcode/514681

I[OHOJIHI/ITCJIBHLIC HCTOYHUKMU:

1. Munsesa, H. H. Hewmenkwmii s3pik 17151 kKosutemxkeit (A1-A2): yaeOHUK U TTPAKTUKYM JIS
cpennero mnpodeccuonansHoro obpasoBanus / H. H. MwunseBa, H. B. Kykuna. — Mocksa:
WznarensctBo Opaiit, 2021. — 255 ¢. — (IlpodeccuonansHoe odpazoBanue). — ISBN 978-5-534-
12385-2. — Tekct: anextponnslii / DBC KOpaiit [caiiT]. — URL: https://urait.ru/bcode/475086

2. Bunraiikuna, P. B.  Hemenkwit s3pik (Bl): ydyeOHOe mocoOue isi CpemHero
npodeccuonansHoro oopazosanus / P. B. Bunraiikuna, H. H. HoBukosa, H. H. CaknakoBa. — 2-e
u3a., ucrp. uaon. — Mocksa: MznmatensctBo FOpaiit, 2021. — 377 c¢. — (Ilpodeccronansuoe
obpazoBanue). — ISBN 978-5-534-12125-4. — Tekcr: anexkrponnsiii // ObC KOpaiit [caiit]. — URL:
https://urait.ru/bcode/471604

HNHTepHeT-pecypcenbl (3JIEKTPOHHbIE U3TAHUA)
1. Dnexrponno-6mbaHoTeunas cuctema «FOPAWTY - https://urait.ru
2. DnexktpoHHO-OubIMoTeuHas cucrema «[PRbooksy - http://www.iprbookshop.ru
3. Hndopmannonno-npasosas cucrema «Koncynprant [Tmocy - http://www.consultant.ru//
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